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7-10. W3C

LI - - IO IR - - - D IR - - - IO - - D TR I - - - IO K- - - -

0:line 1: (HTML4.0 Transitional HTML HTML4.01 Transitional ) - 7
0:line L: HTML4.01 Transitional ~ DOCTYPE DOCTYPE ) - 8
1:line 3: <HTML> LANG - 11
1:line 6: T - 125
6: line 9: <SCRIPT> TYPE - 82
1: line 9: <SCRIPT> <HEAD> </HEAD> <METAHTTP-EQUIV="CONTENT-SCRIPT-TYPE" CONTENT=" ">
- 131
1: line 9: <SCRIPT> “LANGUAGE® - i
0:line 17: (<SCRIPT>  </SCRIPT> ) - 138
6: line 20: <STYLE> TYPE - 82
0: line 25: (<STYLE>  </STYLE> ) - 138
0: line 27: (KHEAD>  </HEAD> <LINK REV="MADE" HREF="mailto: "> ) - 114
0:line 27: (<HEAD>  </HEAD> <LINK REL="NEXT"HREF=" "> ) -
4:line 28: <BODY>  ALINK ECing - 91
0: line 28: (<BODY> “ALINK® ) - 78
4:line 28: <BODY>  BGCOLOR ECning - 91
0: line 28: (<BODY> "BGCOLOR® ) - 78
4:line 28: <BODY>  LINK “#265f99° - 91
0: line 28: (<BODY> “LINK® ) - 78
4:line 28: <BODY>  TEXT “#5d5d5d" - 91
0: line 28: (<BODY> TEXT ) - 78
4:line 28: <BODY>  VLINK “#133557" - 91
0: line 28: (<BODY> “VLINK® ) - 78
3:line 28: <BODY>  ALINK <BODY BGCOLOR> . 144
0:line 29: (<P> ALIGN® ) - 78
6: line 30: <SCRIPT> TYPE - 82
1:line 30: <SCRIPT> “LANGUAGE" - 7
0:line 37: (<SCRIPT>  </SCRIPT> < ) > 138
0: line 38: (<SCRIPT>  </SCRIPT> ) - 138
1:line 43: <CENTER> <DIV ALIGN="CENTER"> - 53
1: line 44: <TABLE> SUMMARY - 169
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