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-] 0:line 1: (HTML4.0 Transitional HTML HTML4.01 Transitional ) - 7
-] 0:line L: HTML4.01 Transitional ~ DOCTYPE DOCTYPE ) - 8
) 1:line 3: <HTML> LANG - 11

] 1:line 6: T - 125

° 6: line 9: <SCRIPT> TYPE - 82
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° 1:line 9: <SCRIPT> "LANGUAGE" - i

) 0: line 17: (<SCRIPT>  </SCRIPT> ) - 138

° 6: line 20: <STYLE> TYPE - 82
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-] 4:line 28: <BODY>  ALINK ECing - 91

-] 0: line 28: (<BODY> “ALINK® ) - 78
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-] 0: line 28: (<BODY> "BGCOLOR® ) - 78
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-] 0: line 28: (<BODY> “LINK® ) - 78
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-] 0: line 28: (<BODY> TEXT ) - 78
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-] 0: line 28: (<BODY> “VLINK® ) - 78
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] 0:line 29: (<P> ALIGN® ) - 78

-] 6: line 30: <SCRIPT> TYPE - 82

-] 1:line 30: <SCRIPT> “LANGUAGE" - 7
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